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more than a printer.

VARIABLE DATA PRINTING (VDP)

Variable Data Printing (VDP) involves personalizing each printed piece (like names, addresses, images, QR
codes, etc.) using data from a database. It's commonly used for direct mail, labels, personalized marketing,
and packaging.

STEPS FOR VARIABLE DATA EXAMPLE OF TEMPLATE WITH VARIABLE FIELDS:

This design contains placeholders (variable fields) for the first

PRINTING (VDP) name of the recepient and for the recepient’s mail information.

1: PREPARE YOUR DATABASE. Create a spreadsheet
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Dear FirstName,

Code, Image Path). Each column must have a header. In orderto choose the rght universty,you will need to ask questons,
«hallenge your preconceptions and develop your opinions through
talking to others. Our open house is designed to provide you with all
the information you need to make an informed choice.

EXAMPLE OF EXCEL DATA FILE: As a new student you are entitled to a 15% discount on the application

Note: Variable image files need to be named exactly (D el G el
asthey arelisted on the datafile.

Additionally, based on your grades and scores, you may be
eligible for a scholarship. Stop by the Scholarship Desk. StreetAddress

. CityStateZip
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B the variable fields with the corresponding data from the Excel file
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challenge your preconceptions and develop your opinions through
talking to others. Our open house is designed to provide you with all
the information you need to make an informed choice.

2: DESIGN TEMPLATE. Using design software that TG A T A

fee, if you apply during the open house registration.

supports VDP, like Adobe InDesign, designate

placeholders for variable fields (e.g., <<First Name>>, il b oot arades o s oy b Salvador Randolph
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more than a printer.

Using Variable Data Printing (VDP) helps make your campaign more personalized, effective, and targeted —
which often leads to higher response rates and better ROL.

PERSONALIZATION INCREASES ENGAGEMENT
People are more likely to open, read, and respond to
materials with their name, relevant offers, or location-
based content.

A flyer that says “Hi Sarah, here’s a special offer just
foryou in Miami” is far more effective than a generic
message.

TARGETED OFFERS =BETTER RESULTS
You can show different products, discounts, or messages
based on age, purchase history, region, or behavior.

This improves conversion rates because the content is
more relevant to each recipient.
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HIGHERRETURN ON INVESTMENT

Even though setup may cost slightly more than a static
print job, VDP usually pays off by bringing in more leads
or sales per piece.

EFFICIENT USE OF DATA
Most businesses already have customer data — VDP
helps put that data to work to make marketing smarter.

STRONGER BRAND CONNECTION
Personalized communication makes people feel
recognized, increasing trust and loyalty to the brand.

STAND OUT IN THE MAILBOX

Variable data print pieces can break through the noise,
especially in direct mail, where generic pieces often get
ignored.

v/ Real-World Examples:

« A car dealership sends postcards
showing the customer’s current car and
atrade-in offer.

+ A gym sends personalized flyers with
class schedules based on a member’s
preferences.

+ An online store prints thank-you cards

with the customer’s name and last
purchase listed.
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